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Twenty businesses from the Cities of Hume and Kingston participated in the new
Circular AdvantageTM Program in 2020, developing circular economy roadmaps to
guide their future.

Mayor’s message
Welcome to the March 2021 Economic Update.
This issue focuses on significant business investments and developments
taking place in Hume City.
I am pleased to be able to introduce a diverse selection of recent capital
investments in the following pages. These stories of vision, entrepreneurship
and innovation are particularly inspiring given the unprecedented challenges
businesses have been facing due to the coronavirus pandemic.
My colleagues and I are working to help our local economy recover from the
initial impacts of the pandemic and adapt to a ‘COVID-normal’ operating
environment. Council’s Economic Development team is working with businesses
on a daily basis to link them into our services, local business networks and other
forms of support.
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I have been particularly impressed by the growing number of advanced
manufacturing enterprises choosing to establish in Hume City. They are coming
here because we provide ready access to large development sites, to state,
national and international freight connections, and to the best local ecosystem of
suppliers and services you will find in Victoria.
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The dynamic young company featured in this issue’s cover story, Softmed, is a
perfect example of this new breed of agile manufacturers. The arrival of the
Barry Callebaut Group in Melbourne (through the acquisition of GKC Foods
Australia) also signals a new era of investment and innovation in chocolate
making in this country.

People in Hume:
			 Guner Hussein
			 Rochelle Morris
Hume City: snapshot

Cover photo: Medical-grade face masks in production at Softmed’s
new advanced manufacturing operation in Campbellfield.
Softmed is on a fast-tracked mission to provide Australians with a
secure and abundant supply of locally made surgical face masks
and other medical-grade personal protective equipment.

If you have any comments, suggestions or stories of interest
for the Economic Update, or if you would like to receive a
copy please contact us on 03 9205 2200, or visit Hume City
Council’s website: hume.vic.gov.au
Information in the articles in this magazine has been reported
in good faith. No responsibility will be taken for any
inaccuracies, changes, errors or misconceptions.
Designed and printed by Enviro Print Group Pty. Ltd.
Factory 1, 134-136 Freight Drive, Somerton VIC 3062.
Ph: 03 9303 9700 enviroprintgroup.com.au
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Circular AdvantageTM helps organisations examine the way they
operate through a strategic lens, guiding them through a process
of reviewing their supply chains, manufacturing and production
processes, and use of resources: people, energy and water.
The program applies kaizen, the Japanese concept of continuous
improvement, to achieving circular economy outcomes. The
circular economy aims to minimise waste and keep materials
and products in circulation for as long as possible. It replaces
the traditional linear business model, which is based on a ‘takemake-dispose’ system and has led to an unsustainable overuse of
resources worldwide.
During the program, each business develops a costed and
prioritised roadmap that helps them uncover the hidden profits
within the circular economy approach.

Several Hume businesses won awards as part of the 2020 program:
Company

Award

Eagle Lighting

Circular Champion

Pioneers: Peter Prodromos, Head of Operations
Benjamin Cheng, Design Engineer
Enable Social Enterprises

Circular Heart

Pioneer: Julie McKay
Founder & Managing Director
Futamura Australia

Industry Pioneer

Pioneer:Tamaki Kaga
Sales and Marketing Manager Australia and New Zealand
Nestlé

Eco-hero

Pioneer: Kate Musonda
Manufacturing Excellence Team, Nestlé’s KitKat

WANT TO JOIN THE 2021 PROGRAM?
Expressions of interest are being invited from Hume businesses wishing to join the 2021 Circular AdvantageTM Program or find out more
information about the program, which commences at the beginning of June.
Interested businesses can contact Ian Davies (Hume Business Efficiency Network):
Mobile: 0415 165 709 Email: IanD@hume.vic.gov.au.

Melbourne Airport celebrated its 50th anniversary in 2020. Although it was
a challenging year, the airport still won a major international award and
welcomed Amazon Australia’s new parcel distribution hub, which you can read
about in this issue.

New environmental laws commence in July

Additionally, in one of the biggest announcements of 2020, CSL Limited
subsidiary Seqirus has stated its intention to build an $800 million cell-based
influenza vaccine-manufacturing facility in the Melbourne Airport Business Park.

Local businesses are urged to familiarise themselves with Victoria’s new
environment protection laws, which will come into effect on 1 July 2021.

Another newcomer to Hume City, DARKON, was moving into its spacious new
corporate headquarters around the same time this magazine was going to print.
The prestige lighting manufacturer chose Broadmeadows as the ideal location to
consolidate its inner-city operations under one roof.
Hume City Council is a proud supporter of the
Australian Made, Australian Grown Campaign.

Both Councils subsidised their local businesses to attend the
18-week program, which was delivered through a series of
online modules developed by Dr Scott Valentine from KPMG.
The program was extremely well received and is being offered to
another intake of businesses in 2021.

I was interested to read about local migration lawyer Guner Hussein in the People
in Hume section and visual storyteller and prominent Sunbury businesswoman,
Rochelle Morris.
These optimistic business leaders and their progressive companies are a testament
to the strength and resilience of Hume’s business community. I hope you enjoy
reading their stories as much as I did.
Wishing you the best of health and success in all your endeavours.
Cr Joseph Haweil
Mayor of Hume City

The Environment Protection Amendment Act 2018 represents the
most significant reform of our state’s environment protection laws
and regulations in the past 50 years. Simply put, the essence of
the new legislation is to prevent harm rather than dealing with
and policing the consequences of harm, which was the basis of
the previous legislation.
Underpinning the legislation is the concept of the General
Environmental Duty (GED), which requires all Victorians to
manage risks to human health and the environment that
their activities create. For businesses, this may involve things
like correctly managing waste or storing chemicals safely. The
Environment Protection Authority can enforce the law to make
sure people comply.

If carrying out defined activities, businesses of all types and sizes
will be classified as ‘duty holders’ under the new Act and have
a responsibility to prevent harm from those activities. Breaching
a duty holder’s GED will be a criminal offence and may incur
financial penalties of up to $1.6 million.
Hume businesses are encouraged to ‘bookmark’ this link:
epa.vic.gov.au/newlaws. The site is informative and easy to
navigate and features a recording of an information webinar
delivered by EPA about the new laws.
The legislation and the proposed subordinate legislation and
regulations that support the Act are also now available on the
EPA website: epa.vic.gov.au/about-epa/laws/new-laws/
subordinate-legislation
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Connect with us
Hume City Council offers a wealth of advice, support and incentives to new and
existing local businesses. Members of our Economic Development Team engage
with dozens of businesses every weekday and are looking forward to hearing
from you soon.

The 45-minute consultations are free, and the mentor will assist
you with how to differentiate your business from competitors and
provide advice to help your business thrive.

INVEST IN HUME

START A HOME-BASED BUSINESS

Hume City is growing rapidly in Melbourne’s outer northern
suburbs and is the ideal location for conducting business on a
local, national and international scale.
With a $15,4 billion gross regional product, Hume offers multiple
opportunities to pre-lease or purchase commercial and industrial
assets with lot sizes ranging from 1–30 hectares.
Hume is located 18 kilometres from Melbourne’s CBD and is
home to Melbourne’s 24/7 curfew-free international airport,
allowing people, goods and containers to be moved efficiently
across Australian and international markets.
World-class logistics infrastructure, including direct rail access to
the Port of Melbourne, a thriving local business environment with
strong business to business opportunities, ready access to labour
markets, and great lifestyle options are further reasons why locating
your business in Hume will support its future growth and success.
Hume City Council also offers the following support and
incentives:


a financial incentive in the form of an establishment grant for a
new business (subject to discussion and based on selection criteria)



free pre-planning application meetings, and



a dedicated senior planner for major projects and developments

Visit: hume.vic.gov.au/Businesses/Invest-in-Hume

OBTAIN GUIDANCE AND ADVICE
Whether you are starting a new business, thinking of expanding or
relocating, looking to comply with legislation or seeking training,
we can provide advice and point you in the right direction.

Energy$mart rebates – Council offers rebates to businesses for
energy efficiency installations such as converting to LED lighting.
Environmental Upgrade Agreements – Council also offers
an alternative funding option for eligible businesses to invest in
environmental upgrades, such as rooftop solar installations, as a
cost-effective mechanism.
Visit: hume.vic.gov.au/Businesses/Business-Support

GROW YOUR LOCAL NETWORK

Tapping into Council’s local networks and attending local business
events, can also help to overcome the potential isolation of
running a small business from your home.
Visit: hume.vic.gov.au/Businesses/
Starting-and-Managing-a-Business

STARTNORTH

advertising vacancies on the Hume Joblink Talent Community



promoting vacancies direct to local people through various
community networks and agencies



providing support with pre-screening, interviewing and
shortlisting, and



inviting you to attend and meet local residents and jobseekers
face-to-face at an employer-led information session. These
sessions are an effective way for businesses to engage with
local talent and open up opportunities to directly recruit
local people.

For more information, contact our Hume Joblink team on
(03) 9205 2858 or advertise directly on humejoblink.com.au

MULTIVERSITY

These events enable local businesses to engage with each other
and connect with representatives from Council, State and Federal
Government and various other stakeholders, while expanding
their knowledge and skills.

Located in Town Hall Broadmeadows, this vibrant business hub
has been established by Hume City Council to support businesses
in Melbourne’s north.

The Multiversity project delivers programs under six pillars, with
the overall aim of developing a local workforce and business
community that are educated, agile and ready for the jobs and
opportunities for the future.

Call: (03) 9356 6720 | Visit: startnorth.com.au

Hume Multiversity can assist businesses by providing:

VISITOR ECONOMY



research and innovation solutions for real world
business problems

Council is actively charged with positioning Hume City as a visitor
destination and encouraging visitation and dispersal. Council
facilitates the development of new tourism investments and
supports the growth and resilience of existing tourism operators
through marketing and promotional activities, partnerships,
business engagement, advocacy and other development
opportunities. Council also operates the Hume Visitor Information
Centre and pop-up visitor information sites positioned across
Hume City.



workforce training and development programs



access to courses and tertiary pathways



internships and work experience programs



community research initiatives, and



entrepreneurship programs

Council has demonstrated capacity in directly influencing jobs
growth and encouraging business to business opportunities.
Council’s strong local networks are constantly evolving and
expanding. By tapping into these networks, Hume businesses
can quickly carve out their own local network of key suppliers
and customers.

IMPROVE YOUR BOTTOM LINE

Subscribe to our e-newsletter to be up to date with the latest
business news.

The purpose of Hume’s Business Efficiency Network (BEN) is
to engage with Hume businesses and help them improve their
financial bottom line by identifying opportunities to:

Visit: hume.vic.gov.au/Businesses/Business-Support/
Business-Support-and-Advice



improve energy usage and efficiencies

ACCESS RETAIL TIPS AND TOOLS



reduce and repurpose waste



optimise water use, and



develop sustainable wastewater practice.

Hume City Council is committed to growing the city’s diverse
mix of major and neighbourhood retail centres. We do this by
providing the support of a dedicated Business Engagement Officer
and regularly sharing a variety of tools, tips and information for
retail businesses.

The BEN supports Hume businesses with programs such as:
Circular Advantage™ – Council launched this program in
partnership with KPMG in 2020. Through an 18-week series of

It can be daunting at first, but with many tools and resources for small
and home-based businesses available on our website, and assistance
just a phone call away, we can help make your dream a reality.



StartNorth is a business hub for start-ups, scale-ups and small
businesses. Through their flexible workspaces, office spaces,
accelerator programs, business events, networking opportunities
and the experience of their passionate team, they help your
business succeed.

Visit: hume.vic.gov.au/Businesses/Business-Support/
Business-Support-and-Advice

Regular BEN forums, workshops and masterclasses deal with
topical and trending subjects. By staying informed on state and
federal programs, the BEN is able to direct companies to grant
and funding opportunities for energy efficiency and resource
recovery initiatives.

Council’s Economic Development Team can also assist residents
looking to set up a home-based business.

Council’s Local Jobs for Local People (LJLP)Program provides
hands-on support for businesses wanting to employ local staff.
Businesses can access our free recruitment support, which
links local jobseekers with local employment opportunities, saving
valuable time and resources during the recruitment process.
We can support businesses by:

Hume City Council provides support to all businesses through
annual programs and events such as business networking lunches,
Hume Business Awards, seminars, forums, training opportunities
and variety of workshops.

Hume City Council can also connect you to business consultants,
commercial real estate agents, State and Federal government
departments, all of which will support your business growth in Hume.

The BEN engages directly with businesses, offers technical advice
and support on environmental and sustainability issues, and
provides networking opportunities to encourage business to
business connections.
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modules, the program has been designed to help organisations
enhance business profitability by examining the way they operate
through a strategic, circular economy, lens: [re-]assessing supply
chains, their manufacturing and production processes, and their
use of resources: people, energy, water.

Visit: hume.vic.gov.au/Businesses/
Starting-and-Managing-a-Business

CREATE LOCAL JOBS FOR LOCAL PEOPLE

For example, our visual merchandising fact sheets provide
invaluable tips on how to create an engaging customer experience
when people visit your store. These resources, as well as our Hume
Outdoor Dining Guide, can be downloaded from our website.
Visit: hume.vic.gov.au/Businesses/
Starting-and-Managing-a-Business

FIND A BUSINESS MENTOR
Our team can link you up with support from experienced business
mentors, provided by Small Business Victoria.

Council has partnerships with leading tertiary institutions and
industry bodies to promote collaboration and innovation across
government, education and the private sector.

For more information contact Council’s Multiversity
Engagement Officer on (03) 9356 6142.

Follow @discoverhume and hashtag #discoverhume
Visit: hume.vic.gov.au/Businesses/Business-Support/
Visitor-Economy-Support

2020 LOCAL JOBS FOR LOCAL PEOPLE SUPPORT RESULTS
1,300+

care calls made to local resident jobseekers during COVID-19 lockdown

5,443

vacancies listed on Hume Joblink

380

Local job opportunities facilitated

400

local businesses supported by the Local Jobs for Local People (LJLP) team

75
8

local people employed through LJLP Program (the focus in 2020 was on supporting jobseekers and keeping
them engaged and upskilled during COVID-19 lockdowns)
Multiversity partners, with Victoria University signing up in July 2020
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KEY INDUSTRIES IN HUME
Total jobs: 124,368
Hume City Gross Regional Product (GRP) as at 30 June 2020 was $15.4 billion.
This was the highest amongst Councils in the north and west metropolitan region
(excluding Melbourne) and accounted for 3.34% of Victoria’s Gross State Product.
The Top 5 employing Industries:

The Top 5 exporters are:

Transport, Postal and Warehousing

25,082

Air Transport

Manufacturing

23,664

Transport Support Services

Construction

17,406

Food Product Manufacturing

Goona Warra Vineyard, established in 1863.

Retail

9,215

Basic Chemical and Chemical Product Manufacturing

Health Care and Social Assistance

7,652

Road Transport

Source: National Institute of Economic and Industry Research (NIEIR) ©2020

Source: National Institute of Economic and Industry Research (NIEIR) ©2020

Jobs by Industry 2020
Agriculture, Forestry and Fishing
Mining
Manufacturing
Electricity, Gas, Water and Waste Services
Construction
Wholesale Trade
Retail Trade
Accommodation and Food Services
Transport, Postal and Warehousing
Information Media and Telecommunications
Financial and Insurance Services
Rental, Hiring and Real Estate Services
Professional, Scientific and Technical Services
Administrative and Support Services

Hume City’s Visitor Economy (tourism) is our fourth largest economic driver with
an output of $2.2* billion and over 6,361* jobs, contributing to the economic
prosperity of the city. Hume City Council plays an important role in supporting
local tourism and enhancing the liveability of the city.
WHY ARE PEOPLE CHOOSING HUME CITY?
Located in Melbourne – one of the most liveable and fastestgrowing cities in the world – Hume City is a great place to live,
work and visit.

RETAIL
An abundance of produce and products are made in Hume,
including dairy produce, confectionery, spices, biscuits, furnishings
and household goods.

Hume’s population is growing faster than most other Australian
local government areas. The population is forecast to reach
248,915 in 2021 and is expected to grow to 367,354 by 2040.

Unique retail experiences and direct-to-public outlets include
Sahara Dairy, House of Biskota, Bali Abundance, Melbourne
Arancini and Fresh Cheese Co.

Hume offers an abundance of experiences, all within a 30-minute
drive north of Melbourne’s CBD, a 45-minute train ride from Flinders
Street Station, or a 5 to 20-minute drive from Melbourne Airport.

ARCHITECTURE, HISTORY AND HERITAGE
Hume City boasts many historic buildings, some of which have
been adapted for modern day uses.

Hume City has much to offer residents and visitors alike, including
many unique and historically significant places to visit and
explore. Memorable attractions include Australia’s first surf park,
URBNSURF; the birthplace of cricket’s famed Ashes; Victoria’s
oldest existing farm homestead; award-winning wineries; parks
and gardens; markets; museums and galleries; walking and cycling
tracks and festivals and events.

For example, Victoria’s oldest farm homestead, Emu Bottom, is
in north Sunbury. Built by George Evans in 1836, the building
has been lovingly restored and extended and now serves as a
weddings and events venue. And Sunbury’s Rupertswood Mansion
is where the diminutive terracotta Ashes Urn was first presented
to touring English Cricket Captain Ivo Bligh in the late 1880s.

WINERIES
The closest wineries to Melbourne’s CBD are located in Hume City.
Some, such as Goona Warra Vineyard, pictured above, have been
producing cool climate wines since the 1860s.

Public Administration and Safety
Education and Training
Health Care and Social Assistance
Source: National
Institute of Economic
and Industry Research
(NIEIR) ©2020

Arts and Recreation Services
Other Services
0

5000

Hume City supports employment
throughout the region with the
city accounting for 32.4% of jobs in
Melbourne’s Northern Region
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HUME CITY
A unique place to visit and live
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Hume City generated $3.6b of
international exports, and $10.3b of
sales to other parts of Australia.
Source: National Institute of Economic and Industry Research (NIEIR) ©2020

The region’s boutique wineries have cellar doors open for tasting
and sales, as well as popular cafés and restaurants.
DINING
Whether you’re looking for a quick bite to eat or a special culinary
experience, Hume’s wide range of multicultural restaurants, cafés,
takeaway shops, delis and coffee shops offer dining options to
suit all tastes. You can read more about one of our newest and
most unique dining venues, Three Blue Ducks at URBNSURF on
pages 14-15.
Sunbury’s O’Shanassy Street is a premier dining precinct, and the
north east of Hume City is the go-to place for authentic Middle
Eastern specialities.
(Source: REMPLAN (pre COVID))

The Sunbury region also features many historic bluestone bridges,
railway viaducts and churches and is the home of the Sunbury
Pop/Rock Festival.
NATURE, PARKS AND WILDLIFE
Hume City is home to a wealth of native wildlife including
kookaburras, galahs, echidnas, platypuses, kangaroos
and waterbirds.
Visitors can enjoy wildlife experiences at a range of parks and
reserves including Jack Roper Reserve, Albert Road Nature
Reserve, Mount Holden, Kismet Creek, Spavin Drive Lake,
Jacksons Creek, Evans Street Native Grassland and the Emu
Bottom Wetlands.
Living Legends, at Woodlands Historic Park, features Woodlands
Homestead and is home to retired champion racehorses, wild
kangaroos, heritage gardens and native bushlands. For rose lovers,
the Alister Clark Memorial Rose Garden in Bulla is a must.
Visit: hume.vic.gov.au/discoverhume or
follow @discoverhume on Instagram and #discoverhume
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SOFTMED
A bold new face in Australia’s
advanced manufacturing sector
Softmed is an agile young company with a big vision of giving Australia a secure
supply of locally made medical-grade personal protective equipment (PPE), while
also leading the new wave of smart manufacturing.

FULL-CYCLE PPE PRODUCTION
According to Sergiy, the ability to substitute imports with its own
component materials makes Softmed “the first full-cycle PPE
production facility in Australia”.
Softmed is committed to delivering as much of the supply chain for
PPE as possible from Australian-made product and raw materials.
From early 2021, the company will be manufacturing its own
medical grade melt blown – the crucial non-woven material that
serves as the ‘sticky’ inner layer in 3-ply face masks, which traps
bacteria and virus molecules. Melt blown is made from top-grade
polypropylene (PP) and Softmed is the first Australian company to
produce medical grade melt blown.
The company plans to future-proof its supply chain even further by
establishing a second manufacturing facility by the end of 2021,
preferably nearby, to produce spunbond – another
non-woven material used in PPE products.

 $30m medical-grade PPE 			
production facility
 Class 7 cleanroom environment
 500+ million face masks per annum
 50 million surgical and isolation
gowns per annum
 Certified to sell FFP2 N95
respirators to the EU market
 $3m solar system supplying 100%
electricity needs

Softmed’s surgical face mask and respirator production lines. In its first six months of operation, Softmed produced more than 100 million masks and respirators.

The privately-owned Australian company was established two
years ago to import medical products into the country. Its founders’
longer term plans of eventually moving into manufacturing were
fast-tracked after the onset of COVID-19 early last year.
During the early weeks of the pandemic, Softmed called on its
international connections to import tens of millions of high-quality
face masks, supplying them to major retail chains and medical
distributors across Australia. However, even its strong overseas
supply chain began to falter as the global situation worsened,
prompting the decision to shift full tilt into local production.
“Last year proved to everyone that it’s not only quality control
that can be an issue when importing products from overseas,”
says Softmed’s General Manager, Sergiy Tsimidanov. “The most
difficult part is ensuring a reliable chain of supply during a crisis
like the pandemic.”
“Australia needed face masks and other PPE, so we decided
to establish our own world-class manufacturing facility here in
Melbourne, to guarantee the future supply of high-quality PPE
for frontline workers and the public,” Sergiy says.
Within the space of three months, from May to July, Softmed
relocated from Broadmeadows to a larger warehouse premises
in Campbellfield and rapidly transformed the empty space into a
$30 million state-of-the-art PPE manufacturing facility and testing
laboratory. By the end of July, the first disposable surgical face
masks were rolling off the factory’s medical-grade production lines.
Sergiy and his team worked around the clock to bring the
production facility online, achieving what would normally have
taken a year in a matter of months. “For a couple of months, I
was quite literally sleeping here because of the urgent timeframe;
we just couldn’t stop,” he says.
The result is a Class 7 cleanroom manufacturing environment
with a custom-designed HEPA air filtration system similar to
those used in hospital operating theatres. After achieving the
6

highest level of medical production accreditation, Softmed
focused on ramping up production capacity and diversifying its
range of Australian-made products.
The company also reached out to Hume City Council’s Economic
Development team for help with recruiting its next intake of
employees from the local community.
By the end of the year, the factory was operating at full capacity,
producing around 20 million surgical face masks a month, as well
as N95 respirators and PPE gowns. And the workforce had grown
to almost 70 people working across three shifts – morning, day
and night – seven days a week. “You could say Softmed never
sleeps!” adds Sergiy.
The company intends to produce around 500 million masks and 50
million surgical and isolation gowns a year. Other single-use nonwoven PPE products, including shoe-covers and surgical caps, have
recently been added to its locally made product range. Softmed
also has the capability to create bespoke sizes for hospitals and
healthcare centres. The focus is on fulfilling Australia’s supply
needs first, then exporting products to other countries.
To increase production efficiency, Softmed has also invested
several million dollars into installing an almost 300kW solar
electricity system, along with an extremely low diesel consumption
generator, with the aim of being able to operate fully off-grid by
the end of February 2021.
Ready access to locally based employees, suppliers, services and
distribution networks is vital for a business that never sleeps and
the reason Softmed chose to stay in Hume City.
“Campbellfield is a brilliant location; it’s such a convenient place
for us to operate our business,” says Sergiy. “We’re in National
Boulevarde and it’s just two minutes away from the Ring Road,
perfect for when we’re sending B-Double trucks to Sydney.”
Visit: softmed.com.au

“We intend to lead the new
generation of manufacturing in
Australia – that’s our vision.”
– Sergiy Tsimidanov,
General Manager, Softmed

Medical-grade face masks in production at Softmed’s new advanced manufacturing operation in Campbellfield.
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BARRY CALLEBAUT: GKC FOODS
Global chocolate giant adds local
company to its mix

 Established in 1996 when Belgian
chocolate producer, Callebaut, merged
with French chocolate company, Cacao
Barry, both of which began in the mid-1800s

Local wholesale chocolate producer, GKC Foods (Australia) is receiving a
$20 million upgrade from its new owner, the Swiss-based Barry Callebaut Group.

 12,000+ employees worldwide; 1,800+ in
the Asia Pacific

 Global HQ: Zurich; Asia-Pacific HQ: Singapore
 60+ production facilities in 40+ countries

 20+ Chocolate AcademyTM Centres
worldwide
 2017: introduced Ruby (pink) chocolate,
derived naturally from Ruby cocoa beans,
to the market
 2018: opened the world’s first 3D
chocolate printing studio

Acquiring GKC Foods means the company is now capable of
producing a wide range of products in Australia for dedicated
chocolate shops, gourmet delis, specialty food outlets, and key
national retailers such as Woolworths, Coles, Kmart, Big W, Target
and Metcash.
Recognised as being an innovator that stretches the boundaries
of chocolate production, Barry Callebaut also provides premium
ready-to-use and ready-to sell chocolate products to professional
artisans and chefs such as chocolatiers, pastry chefs, bakeries,
hotels, restaurants and caterers under a variety of gourmet
brands. In addition, it services a global customer base in the
vending sector with a range of chocolate, cocoa and cappuccino
vending mixes.
One of GKC Foods’ chocolate production lines.

Barry Callebaut is a world leading supplier of high-quality
chocolate and cocoa products for industrial and consumer use,
with annual sales revenue in 2019-20 of about A$10 billion.
The company acquired locally owned GKC Foods last year for an
undisclosed sum.
The Campbellfield production plant is now part of Barry Callebaut’s
growing worldwide chocolate manufacturing empire comprising
more than 60 facilities spread across at least 40 countries.
Barry Callebaut has been selling its products through distributors
in Australia and New Zealand since the 1970s. Acquiring
GKC Foods gives the company its first direct presence and
manufacturing capacity in Australia to cater for our burgeoning
chocolate market, which is growing at a rate well above the
global market.1
The GKC Foods factory and warehouse complex consists of two
buildings on a 12,000m2 property in Barry Road. Barry Callebaut’s
initial capital investment will upgrade the complex’s existing
infrastructure, install a new state-of-the-art chocolate production
line and deploy an integrated management system to optimise
automated production.
GKC Foods’ Site Manager, Matthew Perry, says that combining
strengths with Barry Callebaut is paving the way for future
success. “We are expanding our production volume very quickly
in Australia,” Matthew says. “We’re ramping up our capabilities
and transforming our local factory into a crucial part of the global
chocolate network.”
In an official statement, Barry Callebaut says it intends to build
its R&D capabilities in Australia to enable better co-creation with
customers. Around 50 employees will be working in the factory
once the upgrade is completed, more than half of whom will
be new hires. ‘We expect to create new jobs in engineering,
production, research and development, sales, supply chain and
operations,” the company says.
While it may not be a household name like the many consumer
brands and retail outlets it supplies (Nestlé and San Churro, for
example), Barry Callebaut claims its produce is present in one
quarter of the world’s chocolate and cocoa products.
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GKC Foods was established in the 1980s, as a business-tobusiness chocolate producer, supplying a wide range of chocolate,
coatings and fillings, including organic and vegan chocolate.
John Borell, GKC Food’s Managing Director for more than 30
years up until its acquisition, told Confectionery Production
magazine he was proud of the great chocolate business he and
his team had built from scratch over the previous 35 years.
“Our agreement with Barry Callebaut will ensure the successful
future of GKC Foods and our team as part of a large, international
group,” John says. “We really appreciate the business principles
and team spirit on which Barry Callebaut is based.”
Visit: barry-callebaut.com/en-AU

THE BUSINESS OF CHOCOLATE
 Chocolate confectionary is the largest snack category in
the world.
 In 2019, the global chocolate market was worth more than
US$130 billion.2
 The consumer staples sector (which includes chocolate
production), is experiencing ‘positive and superior’ market
impacts due to COVID-19.3
 Australians and New Zealanders consume, on average, five
kilograms of chocolate per capita – the highest per-capita
chocolate consumption in the Asia Pacific (Euromonitor).4
 Barry Callebaut is committed to making sustainable
chocolate the norm by 2025, to help protect future
supplies of cocoa and improve farmer livelihoods.
1

Nielsen, January–December 2019: Australia +5.2%; global +1.3%.

2

BizVibe, ‘Global Chocolate Industry Fact Sheet 2020: Top 10 Largest
Chocolate Companies in World’.

3

Technavio, ‘Chocolate Market by Product and Geography – Forecast and
Analysis 2020-2024’.

4

Euromonitor’s Chocolate Confectioner Market in Australia 2019.

“We are expanding our production volume very quickly in Australia. We’re
ramping up our capabilities and transforming our local factory into a crucial
part of the global chocolate network.”
– Matthew Perry,
Site Manager, GKC Foods (Australia)
Chocolate bilbies fresh off the production line at GKC Foods in Campbellfield.
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HUME CITY
Planning and growth
NEW EMPLOYMENT LAND:
ZONED AND DEVELOPMENT READY
During the uncertain times of 2020, the development of
employment and commercial land has continued
throughout Hume.

Current Activity Centres
Future Activity Centres
Proposed Activity Centres
Existing Employment Land

In Hume’s north, the Merrifield Town Centre has been approved.
It will facilitate the potential for 350,000 square meters of retail,
health, commercial, entertainment and leisure floorspace, as
well as areas of residential living. Stage 1 which includes a major
supermarket and speciality shops has been delivered.

Developing Employment Land
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Visit: hume.vic.gov.au/buidling/plannning/strategic_planning

Cooper St

Somerton Intermodal Terminal

Broadmeadows Shopping Centre
Craigieburn Central
Sunbury Town Centre
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Budget commitments and election commitments also point to a
strong pipeline of infrastructure investment by State Government,
including: duplication of Craigieburn Road and Sunbury Road,
new car parking at Craigieburn Train Station, new schools, and
new parkland along Merri Creek and Jacksons Creek.

eF
wy

Sydney Rd

m
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These growing communities along with the more established parts
of Hume continue to benefit from major investment by developers
and Hume City Council with high quality recreation, learning,
leisure and community infrastructure and services. Council is
working with the community to enable the delivery of vibrant
and needs based activity centres.

Airport Business Development Land

y
Hume Hw

SUSTAINED RESIDENTIAL GROWTH AND
INFRASTRUCTURE INVESTMENT
Residential development remained strong during the Covid
Pandemic with sustained levels of lot release and residential
development throughout Hume, particularly in the Cloverton,
Highlands and Merrifield Living estates.

Conservation Management Area

d
ham R

Planning is well advanced for land to the west of the Highlands
Estate in Craigieburn. This is the final major greenfield
development area in Craigieburn. The planning documentation
is anticipated to be completed in 2021/2022 with development
commencing shortly after.

lR

Rural Living Residential

Mickle

de

ok Rd

Existing Urban Area

Lancefield Rd

Rid

Donnybro

Jacksons Creek Regiona

NEW RESIDENTIAL GROWTH
In Sunbury, permit approvals have been granted for new
housing development along Sunbury Road, Lancefield Road
and Racecourse Road. These are the first stages of a major
new development that will see over 19,000 additional homes
constructed to the south and east of Sunbury in the coming years.

Residential Land (Future/Developing)

Hume Fwy

l Park

Old
Syd
ney

Rd

Potential Employment Land

Ring Road

NB: locations shown are approximate
refer to Hume Planning Scheme for detail

POPULATION FIGURES AND FORECASTS FOR HUME CITY
Year at 30 June

2025

2030

2035

2040

Forecast Population

277,282

310,312

340,364

367,354

Land Area:

503km2

Hume City Population Growth Rate 2020-2021:
(Source: .id population forecasts)

3.3%

Gross Regional Product:

$15.4 billion

(Source: NIEIR 2020)

(Source: Hume City Council Population Forecasts, .id consulting, January 2020)
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MELBOURNE AIRPORT

 1 July 1970: Melbourne Airport officially
opened for business

 26 soccer fields: the footprint of the
airport’s new solar farm

A bumpy ride for 50 anniversary year

 600 million domestic and 169 million
international air travellers have passed
through in the past 50 years

 17GW hours of solar electricity per 			
annum; approx. 15% of the airport’s
annual electricity consumption

th

The year 2020 was characterised by major highs and record lows for
Melbourne Airport.
offers tenants fast access to air freight, 24/7 on-site security and
close connections to arterial roads.

 200+ sanitiser stations and thousands of
physical distancing signs in place in
response to COVID-19

Amazon established a distribution hub in the Business Park last
year, and Bapcor and Agility Logistics both signed deals to relocate
to the area.
Plumbing and bathroom giant, Reece Group, will also move into
a purpose-built facility in the Business Park in the middle of the
year. The move will bring a few of Reece’s speciality business units
together under one roof.
A new McDonalds restaurant and BP service station also opened,
creating more local jobs in Hume.
INTERNATIONAL ARRIVALS HALL UPGRADE
An artist’s impression of the $800 million Seqirus biopharmaceutical facility.
Source: seqirus.com

COVID-19 dramatically impacted passenger numbers, with both
international and domestic air services affected by border closures
and resulting flight restrictions. In FY19/20, overall traveller
volumes through the airport were down by 27% compared to the
previous year.
Pre-COVID, the airport would normally have welcomed around
100,000 travellers per day. However, during the height of the
pandemic, on average, a mere 1,000 people travelled through the
airport each day for essential purposes.
The airport celebrated its 50th year of operation in July, albeit in a
subdued fashion due to the pandemic. An online aviation learning
module, aimed at sparking a new generation of young aviation
enthusiasts, was launched to mark the milestone anniversary.
Melbourne Airport performed extremely well in the 2020 World
Airport Awards, which are considered to be the Oscars of the
global airline industry. It was voted Best Airport in Australia/Pacific
for 2019, based on feedback from millions of travellers taking
part in the world’s largest aviation customer service poll. The
airport also improved its overall standing in the global survey to be
ranked among the top 20 airports worldwide.
As border restrictions began to lift at the end of last year, flight
and passenger numbers started to trend upwards. In December,
more than 746,000 travellers flew in and out of Melbourne –
much higher than during the previous few months. However, the
overall number was still down by 77% compared to passenger
volumes in December 2019.
PIVOTING TO PROPERTY PRECINCTS
In response to COVID-19’s devastating impacts, Airport
management shifted focus away from traditional aviation-related
revenue streams during 2020 to concentrate on expanding and
diversifying the airport’s property portfolio and business precincts.
The Melbourne Airport Business Park is one of the largest
industrial estates in Victoria and is currently home to more than
64 brands, ranging from URBNSURF Melbourne and Essendon
Football Club to Porsche, TNT and Toll. It spans 410 hectares and
12

When international travellers are once again flooding in through
Melbourne Airport’s arrivals area, they will be greeted by a much
more welcoming and connected International Arrivals Hall in
Terminal 2 (T2).
The new arrivals space is due be completed in March 2021
and has been designed to make it easier for travellers to either
transition to another terminal or locate a taxi rank or SkyBus.
‘COVID-NORMAL’ AT MELBOURNE AIRPORT
International airlines used Melbourne more than any other
Australian airport to fly citizens back to their respective countries
during 2020.
India and Sri Lanka added the most repatriation flights, with
Qantas, Air India, Air Lanka and Lion Air all flying residents home
on an estimated 30 flights combined.
Melbourne Airport also retained its capability during COVID as
the nation’s busiest domestic freight hub and second busiest
international freight hub. The airport added 26 new, dedicated
freight carriers to its network during the year, up from just four
pre-COVID.
With hygiene front of mind, the airport installed hundreds of
hand sanitiser units across all terminals and car parks, disinfectant
wipes in strategic locations, and placed physical distancing signs
on seats and floors. The airport also introduced contactless entry
into all of its car parks, removing touch points for travellers.
Security screening and international arrival processes have also
been revised to support COVID-safe practices.
SOLAR FARM FLICKS THE SWITCH
The airport’s new solar farm was turned on in early February 2021
and is expected to generate 17GW hours of electricity per annum
– enough renewable energy to power all four passenger terminals.
The project is one of the largest behind-the-meter solar
installations of its kind in Australia and the biggest of any airport
in the country, covering the equivalent of
26 soccer fields (192,000m2).
Visit: melbourneairport.com.au

The newly commissioned solar farm beside Melbourne Airport can cover all four airport terminals’ power needs.

BUSINESS PARK LANDS $800M BIOTECH DEVELOPMENT
Melbourne Airport Business Park has secured an $800 million
greenfield development and long-term tenancy agreement
with one of the world’s largest influenza vaccine
companies, Seqirus.
A subsidiary of publicly listed Australian company, CSL Limited1,
Seqirus intends to establish the only cell-based influenza vaccine
manufacturing facility in the Southern Hemisphere, in Tullamarine.
Construction is expected to start this year on the huge, purpose-built
production facility, which is expected to be operational by 2026.
Once operational, the 118,000m2 complex will produce seasonal
and pandemic flu vaccines; Seqirus’ proprietary adjuvant MF59®;
antivenom for Australian snakes, spiders and marine creatures; and
the world’s only human vaccine for Q-fever.

Seqirus intends to invest significant ongoing capital into this
advanced-manufacturing biopharmaceutical facility after it has
been commissioned. The complex will manufacture products for
domestic and export markets, support the future of 1,000+ STEM
jobs in Victoria and have a supply chain worth more than $300
million annually.
Melbourne Airport Chief of Commercial Property, Andrew
Gardiner, says securing Seqirus was “a huge acquisition ... a once
in a lifetime opportunity” that will change the face of the Business
Park and also put the airport precinct on the world map in the
medical and healthcare sector.
1

CSL Limited began as the Australian Government-owned Commonwealth Serum

Laboratories in 1916. It was sold by the Government and listed on the Australian
Stock Exchange in 1994.
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VISITOR ECONOMY: THREE BLUE
DUCKS @ URBNSURF
Unique new eatery off to a swell start
The Melbourne Airport Business Park in Tullamarine isn’t where you would
normally expect to encounter surfers in wetsuits and enjoy relaxed waterfront
dining. Until now, that is.

“We’ve noticed lots of people coming in to have business meetings in our
restaurant and catching some waves before or after ... no more meeting up
at the golf course or gym – deals are now being done with wet hair at Three
Blue Ducks at URBNSURF!”
– Roger Fowler,
Restaurant Manager, Three Blue Ducks

Last year’s long-awaited opening of URBNSURF Melbourne,
Australia’s first surf park, was followed by the launch in late
November of the park’s beach-style café-restaurant, Three
Blue Ducks. Together, the two have added to Hume’s growing
visitor economy offer, drawing the attention of both locals and
visitors alike.
Diners have been flocking to the new restaurant, giving the
flavoursome food, the surreal ‘coastal’ outlook and the relaxed
vibe a resounding thumbs up. The wide-ranging clientele includes
a daily flow of surfies as well as corporate executives, school
groups and families.
Three Blue Ducks’ Restaurant Manager, Roger Fowler, says his
team have been taking the time to understand what Melbourne
clientele are looking for and adapting the menu accordingly. They
have been rewarded with lots of repeat visits and filling tables to
60–75% capacity most days.

Three Blue Ducks co-owners, from left to right, Mark LaBrooy, Chris Sorrell,
Sam Reid and Darren Robertson enjoying a beer and pizzas fresh out of the
pizza oven.

“We’re really happy with how the restaurant is performing and
where we’re heading,” says Roger. “You don’t have to pay to use
the surf park to come to the restaurant, so we’re intending for
this to become a dining hub for local residents and businesses as
well as visitors.”
By early February, following Hume City Council’s help with local
recruitment, the restaurant was employing 30 full-time staff and
45 casuals, with a few more vacancies still to be filled.
The venue is open for breakfast, lunch and dinner seven days a
week. It is one of six restaurants operating across eastern Australia
under the high-profile Three Blue Ducks’ brand, although this is
the first time the owners have dipped their feet into the waters of
Melbourne’s food scene.
Chris Sorrell is one of the three original ‘Ducks’ who co-founded
the business (there are now six co-owners, including MasterChef
Australia winner-turned-judge, Andy Allen). An avid surfer like
his business partners, Chris says URBNSURF presented the perfect
opportunity to bring their unique style of dining to Melbourne.
“We’d always looked at Melbourne, thinking we’d love to get
into this market,” says Chris. “But we needed a reason to be
here and URBNSURF was the perfect catalyst; having the surf
right outside and the laid-back culture that goes with it is just
very Ducks.”
Creating no-fuss ‘real food’, sourcing local and ethically farmed
produce, and operating as sustainably as possible are core
elements of the Ducks’ philosophy.
“It’s uncomplicated and very casual but with really delicious big
flavours and quality ingredients,” explains Chris.
The Ducks have signed a long-term lease with URBNSURF and
invested around $2 million into fitting out the building, including
installing an impressive kitchen with a pizza oven, rotisserie and
charcoal pit.
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Torquay comes to Tullamarine – waterfront dining at its best.

The venue’s opening was delayed due to the onset of COVID-19
in early 2020, however, apart from that initial setback, Chris says
a “perfect storm” of positive factors has buoyed the restaurant
during the first two months after opening.
And according to Roger, even Melbourne’s unpredictable summer
weather hasn’t affected the steady flow of patrons.
“We’ve had some wild weather since opening, but luckily that
hasn’t affected our trade as much as it might in other venues,
mainly because the weather doesn’t affect the swell at URBNSURF
and nothing can deter surfers!” he explains.
“So rain, hail or shine there are guaranteed perfect waves to
catch, and visiting surfers build up quite an appetite by the time
they leave the lagoon, which obviously works well for us.”

A NEW TOURISM HUB FOR HUME
URBNSURF is easily accessible, being only a short drive from
Melbourne Airport’s terminals and 20 minutes from the
Melbourne CBD.
As the only surf park of its kind in Australia, and the only Three
Blue Ducks venue in Victoria, this unique dual attraction has
significantly enriched Hume City’s tourism product offer.

Hume City Council is supporting both enterprises by
facilitating business development, employment and
promotional opportunities.
Several other local tourism attractions are also within easy
reach, increasing Hume’s popularity as a destination for day
trips and weekend getaways.
Follow @discoverhume and #discoverhume

The surf park is also surrounded by a large ecosystem of hotels,
businesses and industries eager to try out the unique corporate
dining and event experiences these two co-located attractions offer.

Visit: threeblueducks.com/melbourne
Three Blue Ducks offers relaxed waterfront dining only a few minutes’ drive from Melbourne Airport.
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DARKON LIGHTING
Newcomer shines bright in
Broadmeadows
Leading architectural lighting design and manufacturing firm, DARKON, has
arrived in Hume City, taking up residence in what could well be the most
superbly lit factory in Australia.

Paul Kellar, left, and Dean Phillips, beneath the MC Escher-inspired lighting
installation in DARKON’s new factory.

DARKON is using its newly built corporate offices and factory in
Broadmeadows to showcase its Australian designed and made
lighting products.
The two-storey office has a modern industrial design aesthetic
and is fitted with a tunable lighting system designed to support
employees’ natural circadian rhythms. The adjacent factory features
an elaborate linear lighting installation inspired by the work of
Dutch surrealist artist and master of visual illusion, MC Escher.
“You won’t see another factory lit like this on the planet!” says
DARKON’s Chief Operating Officer, Paul Kellar.
The high-tech lighting system also uses sensors to assess how
much light is coming in through the skylights and adjusts the
artificial light levels accordingly. “This creates an even lux level on
the factory floor so no matter whether it’s overcast or a bright
sunny day, there will always be an even amount of light for people
working inside,” explains Paul.
The 5,000m2 purpose-built facility has been designed to
accommodate DARKON’s growing custom lighting fabrication
business while also consolidating most of its dispersed team and
operations under one roof.
Based in Collingwood for the past 14 years, the company had
moved several times within that suburb in search of more
space, ending up spread across three inner-city premises. It also
operates a downlight production facility in Campbellfield, which
has been retained.
Situated in the Broadfield Industrial Estate, the new headquarters
was designed by COX Architecture and Blackmilk Interior Design
and built by Vaughan Constructions.
DARKON has invested more than $9 million into the building,
office fit-out and new equipment to extend its production
capability. The complex includes a state-of-the-art research and
testing facility as well as a commercial kitchen and staff dining
area, so DARKON’s own cooks can provide daily buffet breakfasts
and lunches for employees.
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“The nature of purchasing in commercial building architecture is changing.
People now want to deal with one reliable lighting supplier who can deliver
their entire brief. We are that supplier.”
– Dean Phillips,
Owner and CEO, DARKON

The striking, 160-metre-long curved linear light installation in Energy
Australia’s Melbourne head office was 100% designed and made in
Australia, by DARKON.

DARKON’s owner and CEO, Dean Phillips, says almost all of the
firm’s 67 employees live in Melbourne’s northern suburbs, which
was the main reason for choosing the Hume location. Hume City
Council is helping DARKON recruit a number of new employees
from the local area.
“There’s also such a good intersection of transport connections
going through Broadmeadows – you can easily access links going
north, south, east and west, and the airport is close by,” Dean adds.
The company is aiming to achieve a minimum 30% increase in
overall efficiency from consolidating workspaces and workflows
and installing a 280kW rooftop solar electricity system to become
a carbon-neutral manufacturer.

A LEADING LIGHT IN THE INDUSTRY

Dean launched his first business, Dean Phillips Architectural
Lighting, in 2004 after studying industrial design at Swinburne
University. He specialised in creating one-off, decorative statement
lights for high-end bars, restaurants, hotels and private residences.

Dean Phillips is continually innovating and pushing the envelope.
For example, he was the first person to import bendable LED
lighting strips into Australia, which he used to make his first,
signature ‘ring of light’.

Two years later, he established DARKON and the company’s
product range and manufacturing capacity have been steadily
expanding ever since. High-quality lights manufactured by
DARKON can be found in prestige corporate offices and homes
throughout Australia and overseas, and in major public venues
such as Sydney’s Circular Quay and Melbourne’s Strand Arcade
and Northern Hospital.

Now, he’s shaking up the lighting industry again by tackling a
problem that regularly stymies major construction projects.

The company can now design and fabricate almost every light
fitting needed for a major construction project, including linear
and trough lights, downlights and one-off statement pieces. If
DARKON cannot make a specific light, it calls on one of its trusted
industry partners who can.
“Our business model has evolved significantly from just making
one-off statement lights,” says Paul. “However, we still don’t have
one single light sitting on the shelf waiting for someone to buy it;
everything is custom made to order.”
Visit: darkon.com.au

“Lighting suppliers unfortunately have one of the worst
reputations in the building industry for being late to deliver and
leaving electricians and builders high and dry,” explains Dean.
“And if you look at a specialist lighting package for a large,
high-end office fit-out, there can be up to 40 different lighting
suppliers specified, so the ‘sparkies’ usually look at the list and
anticipate having at least 38 late deliveries.”
To address this issue, DARKON offers a full-service architectural
lighting package that supplies of all their clients’ lighting needs. In
addition, one of DARKON’s production lines is being dedicated to
achieving guaranteed 10-day turn-around times for major orders.

DARKON supplied all the lighting needs for Deloitte Australia’s recent office development at
477 Collins Street, Melbourne, pictured above.
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AMAZON AUSTRALIA
New distribution hub ramps up
e-commerce deliveries

PEOPLE IN HUME

Amazon Australia has established a parcel distribution hub in Hume City,
increasing its capacity to quickly service customers in Melbourne’s northern and
western suburbs.

Amazon Delivery Station, Melbourne Airport Business Park.

The new 3,500m Delivery Station, is located in the Melbourne
Airport Business Park. It supports Amazon’s own delivery service,
which was launched in Melbourne and Sydney in February 2020
and enables people (known as ‘delivery partners’) to earn extra
money by using their own vehicles to deliver Amazon packages
to customers.
2

The new facility has enabled Amazon to expand its delivery
capacity and continue to speed up deliveries, benefitting its direct
parcel delivery customers and as well as thousands of small-tomedium-size businesses that use Fulfilment by Amazon to service
their own customers around the country.
Amazon initially established a smaller distribution hub in the
Airport Business Park in May last year, then upgraded to a nearby
site that is 10 times larger in October. The expansion created
more than 30 operational jobs in addition to the flexible earning
opportunities for individual delivery partners.
The expanded operation in the Airport Business Park was
particularly timely, given increased interest in online shopping and
home delivery due to the impacts of the COVID-19 pandemic.
Craig Fuller, Amazon Australia’s Director of Operations, said
Amazon is better equipped to serve customers in Melbourne’s
northern and western suburbs through this investment in its
delivery network.
“The Melbourne Airport site is a great location for us, with
ample space for our operational requirements, easy access and
good connections to the city,” says Craig. “This is great for our
customers in the surrounding suburbs who are receiving their
orders much more quickly, and ideal for our delivery partners who
are coming from all over Melbourne.”
Melbourne Airport Chief of Commercial Property, Andrew Gardiner,
said millions of Victorians turned to purchasing online during
the COVID-19 health crisis and three of the top five suburbs for
online retail – Craigieburn, Point Cook and Hoppers Crossing – are
growing suburbs in northern and western Melbourne.
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An Amazon delivery partner collects packages for last-mile delivery
to customers.

“With its large warehouse spaces and easy access to freeways,
Melbourne Airport is the perfect location for Amazon’s new
Delivery Station,” says Andrew. “We’re incredibly proud to have
been able to provide the right facilities to support the growth of
Amazon as it invests in Australia.”
Delivery stations support what is referred to as the ‘last mile’
of the online purchasing process, in which parcels packed
and shipped from Amazon fulfilment centres are delivered to
customers in surrounding suburbs by authorised delivery partners.
Amazon’s original Victorian fulfilment centre (FC) is located in
Dandenong South, with a second Melbourne-based FC currently
under construction in Ravenhall and due to open late this year.
Visit: flex.amazon.com.au

 December 2017: amazon.com.au
launches in Australia
 August 2019: Amazon Launchpad
begins, helping Australian start-ups and
entrepreneurs bring innovative products
to local customers
 February 2020: Amazon launches its
own delivery service in Melbourne
and Sydney
 125 million products available across
30 product categories
 3,500+ employees in Australia across
amazon.com.au, Amazon Web Services,
Kindle, Audible, Alexa and Prime Video

Visas and debt
recovery are Guner’s
speciality

Rochelle helps clients
tell compelling visual
stories

A first-generation migrant who was born and raised in
Melbourne’s western suburbs, lawyer Guner Hussein is
now helping other families navigate Australia’s complex
migration laws to settle in Australia.

Supporting her husband Dean’s passion for film-making led
to an unexpected career change for Rochelle Morris.

Guner’s business, Global Strategic Law (GSL), specialises in
migration law matters, with a focus on facilitating successful
partner visa applications.
“There have been sweeping changes to Australia’s migration laws
in the last few years and its becoming more difficult for people to
qualify for visas,” explains Guner. “In the past year, I’ve also been
able to assist a number of people to finally come ashore here,
who had been stuck in limbo due to COVID-19.”
After completing his secondary schooling at Sirius College in
Broadmeadows, Guner studied Law and Economics at La Trobe
University, followed by a Graduate Diploma in Education. He then
returned to Sirius College, where he worked as a teacher and
career development practitioner for the next five years.
Guner then left teaching to embark on a new career in the legal
sector, working with two law firms that specialised in migration
and civil law before starting his own business.
GSL is based in Hume’s StartNorth coworking space, where Guner
met another local businessman who runs a debt collection agency
and is now a business partner.
The pair help individuals and businesses manage their cash flow
and recover bad debts. They also offer free appraisals and advice
to businesses adversely affected by COVID-19.
Guner feels very settled at StartNorth and loves the fact that it’s
close to home, so he can easily get home to his young family at
the end of the working day.
“The rates offer really good value, the facilities are magnificent
and I really like the vibe in the office space,” he says of StartNorth.
“It’s a great place to meet and mingle with other business people
– you encounter business opportunities just by being here.”
Visit: globalstrategiclaw.com.au

When the Sunbury couple decided in 2005 to turn Dean’s
hobby into a business, Rochelle juggled working as a full-time
schoolteacher with helping him out part-time. However, she soon
realised video storytelling was her true calling.
Rochelle and Dean run their award-winning business, Preface
Films, from their home studio and specialise in producing videos
for clients’ online advertising and brand awareness campaigns,
staff and membership communications, and training and
education programs.
Rochelle particularly enjoys helping large businesses, universities
and government bodies create compelling visual stories that
resonate with their internal and external audiences.
“When I studied to be a teacher I never dreamt I’d be doing this
one day,” says Rochelle. “It was such an unexpected opportunity
and it just fills me up so much – I love it!”
Another passion is supporting local businesses through her
involvement in Sunbury Business Association’s Women in Business
Committee. For example, Preface Films provided the light-hearted
video content for last year’s Sunbury Christmas Elf Quest competition.
Rochelle and Dean initially honed their craft the hard way –
producing wedding videos.
“Anyone who thinks filming weddings is easy money only has to
do it once to realise just how stressful it is,” explains Rochelle.
“It taught us so much, including how to be nimble and think
on our feet, but I have to admit I’m relieved we’re not doing
weddings anymore!”
These days, Rochelle has set aside the camera to focus on
managing client relationships and projects, leaving the filming,
editing and creative direction to Dean.
“I like to say that I’m the boss every other day except on the shoot
day – that’s when he’s the boss!” she says with a laugh.
Visit: prefacefilms.com.au
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HUME CITY
Snapshot

PROPERTY SALES
Median Price of Residential Property Sales by Precinct
September Quarter
NUMBER OF PROPERTIES
Number of Residential Properties by Precinct – June Quarter
Precinct
2019
2020

FACTS AT A GLANCE
December Quarter 2020
Total Number of Residential Properties In Hume

81,481

Number of Residential Lots Released		

737

Number of Planning Permits Issued		

129

Attwood

1,081

1,090

Broadmeadows/Jacana

5,462

5,588

Bulla/Wildwood/Clarkefield/Yuroke

440

449

Campbellfield/Fawkner

1,755

1,788

Craigieburn

18,970

20,033

Dallas/Coolaroo

3,337

3,360

Gladstone Park

3,256

3,260

September Quarter 2020
Number of Property Sales		

1,103

September Quarter 2020
Hume City Unemployment Rate (%)		

11.4%

Source: Hume City Council

Region

2020

2019

2020

Hume City

$375

$380

$340

$340

North West Melbourne

$385

$390

$470

$420

Metro Melbourne

$400

$400

$450

$420

Source: Department of Health and Human Services, Rental Report

Suburb

Vacant

Improved

Vacant

Attwood

na

$716,000

na

na

Broadmeadows/Jacana

na

$460,000

na

$539,000

Bulla/Wildwood/Clarkefield/Oaklands Junction/Yuroke

na

$745,000

na

na

Campbellfield/Somerton

na

$500,000

na

$545,000

$345,000

$509,000

$358,500

$555,000

Dallas/Coolaroo

na

$440,000

na

$475,500

Gladstone Park

$490,000

$619,750

na

$621,000

Greenvale

$381,000

$680,000

$395,000

$723,250

Kalkallo

$290,000

$543,000

$292,000

$570,000

na

$450,000

na

$470,000

Craigieburn

Meadow Heights
Melbourne Airport

na

na

na

na

Mickleham

$287,000

$536,500

$287,000

$567,000

6,595

Roxburgh Park

$295,000

$532,000

na

$562,000

Kalkallo

1,046

1,528

Sunbury/Diggers Rest

$317,000

$520,000

$297,000

$540,000

Meadow Heights

4,725

4,758

Tullamarine

na

$530,000

na

$580,000

Mickleham

Westmeadows

na

$570,000

na

$570,000

3,747

5,032

$308,000

$523,000

$314,000

$555,000

Oaklands Junction

156

160

Roxburgh Park

6,455

6,650

Sunbury/Diggers Rest

14,918

15,289

Tullamarine/Melbourne Airport/Keilor

3,121

3,182

Westmeadows

2,612

2,719

Hume City
Source: Hume City Council

Note: ‘na’ denotes not available due to an inadequate number of sales or incomplete data. Excludes ‘Rural’ sales.

RESIDENTIAL LOTS RELEASED
Number of Residential Lots Released, Hume City
Source: Hume City Council
Note: ‘Lots Released’ refers to the number of lots which have
been completed to the satisfaction of Council and issued with
a Statement of Compliance.

1800
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HUME CITY

77,022

81,481

Source: Hume City Council

No. Of Lots

1400
1200

There were 737 residential lots released
during the December Quarter 2020.
This was 50.4% higher than the
September Quarter, and 32.6% lower
than the same quarter in 2019. The
suburbs with the most lots released
were Craigieburn (298), Mickleham (142)
and Kalkallo (132).
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BUILDING ACTIVITY
Hume City
March Quarter 2020

Metropolitan Melbourne
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Building Permits
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Work ($’000)
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18
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19
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20
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20

LABOUR FORCE DATA
(Unemployment Rate)

$5,454,848

8.2%

5.7%

12%

Commercial / Retail

56

$46,210

1,543

$1,598,170

3.6%

2.9%

10%

Industrial

17

$46,564

200

$226,483

8.5%

20.6%

Other

32

$16,859

614

$863,515

5.2%

2.0%

Total

1,402

$420,834

18,236

$8,143,017

7.7%

5.2%

Unemployment Rate %

15,879

The value of all building works in Hume City during the three months to September 2020 was $420 million, representing 5.2% of the
value of all building works in the Melbourne Metropolitan area. Domestic/Residential works amounted to $311 million and Commercial/
Retail works $46 million. A total of 1,402 building permits were issued in Hume City in the September Quarter 2020, 7.7% of the
Melbourne Metropolitan total.

DEC MAR JUN
18
19
19
Quarter

$311,200

Source: Victorian Building Authority, Building Permit activity data
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DEC MAR JUN
16
17
17

% of Metropolitan Melbourne

1,297

Domestic / Residential

Improved

5,941

2 bedroom flat

2019

2020

Greenvale

RENTAL MARKET
Median Weekly Rent – September Quarter
3 bedroom house

2019

Source: Department of Jobs and Small Business, Small Area
Labour Markets Australia

The unemployment rate for Hume City
increased from 9.8% in the June Quarter
2020 to 11.4% in the September Quarter
2020. Hume City’s unemployment
rate remains higher than both Greater
Melbourne (6.3%) and the ‘Melbourne –
North West’ region (8.7%).

8%
6%
4%
2%
0

SEP
16

DEC MAR JUN
16
17
17

SEP
17

DEC MAR JUN
17
18
18

SEP
18

DEC MAR JUN
18
19
19

SEP
19

DEC MAR JUN
20
19
20

SEP
20

Hume City
Melbourne - North West
Greate Melbourne
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